From the Best Selling 
Novel by Faith Baldwin 
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Norman Foster, Loretta Young and George Brent as they appear in 
First National’s ““Week-End Marriage,” the follow-up picture to “‘Play 


Girl.” Thornton Freeland directed. 
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YOUR CAMPAIGN SH 
FOLLOW THESE SALES A 


@ ‘““Week-End Marriage” offers a wealth c 
values. It has a glorious title with which to fir 
tion of your patrons! 


q Both the TITLE and THEME of the p’ 
an opportunity to stage this as a daring ne 
the modern problem of marriage and divorce 


@ Everything you do should carry out the 
sensationally unconventional marital relation 


@ This is a real life story that is intimately 
the actual lives of millions of people. The p’ 
presented in a manner that will bring it close 


@ You can attract the many who enjoyed * 
billing “Week-End Marriage” as a powerful : 
Girl,” with the same two thrilling lovers, I 
and Norman Foster. 


@ The cast is unusually fine. 
serve prominent billing. 


@ Give some plug to the author, Faith Bald: 
most popular novelists of the day, who has ° 
screen successes, including that great hit, ° 
The book, published under the title, “Part 
was one of the best sellers. It was also syn 
lions of newspaper readers. | 


@ Play down the “Office Wife” angle. 


All five leadi 


PRODUCTION STA 


Based on ‘a Novel bY..-..c-:c. sheen ntl 
Sereen Play by... cece echt le \ 
Directed: bys cel TI 
Art. Director... 00 
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a. ORY OF 


MARRIAGE” 


| THE STORY | 


Lola Davis, a private secretary, and Ken Hays are very much in love. 
Ken’s salary is little more than Lola’s—not enough to marry on, as he 
wants his wife to stay home and keep house. He gets an offer to go to 
South America, but Lola is afraid he will forget her and persuades him 
to give it up. They decide to marry. He consents to her working after 
they are married until his salary is bigger. His department is disbanded 
and he is forced to work at a smaller salary. Lola gets a raise, making 
her salary larger than her husband’s. 

Ken is disgruntled but they get along until he tires of dirty dishes and 
delicatessen fare and the fact that his wife earns more than he. He 
travels with a fast crowd and gets caught with another girl in a speak- 
easy raid. Lola bails him and forgives him, but Ken loses his job. 

Lola is offered a chance to go to St. Louis at an increased salary. 
She intends to turn down the offer until she learns Ken has been dis- 
charged. She urges him to go with her. Ken revolts, declaring he will 
not live on a woman’s salary any longer. 

Lola takes the new position but can’t forget Ken. In St. Louis, Peter 
Acton, a wealthy man she had known in New York, makes ardent love 
to her. Lola still loves Ken, though she has not heard from him in some 
time. 

One evening, when Lola is celebrating her birthday at a country club, 
she gets a wire telling her Ken is very ill. Acton sends her to New 
York in a plane and tells her he will be waiting if she consents to be 
his wife, realizing there is little hope. Lola finds Ken in a critical con- 
dition. Shirley, the girl with whom Ken had been arrested, is taking’ 
care of him. The doctor will not allow Lola to see Ken until the crisis 
is past. j Maes 

When she does get in to see him, Ken is cool to her. Lola now wants 
her husband back. She tells him she has been discharged and wants to 
stay with him. He is overjoyed. She says that from now on she is 
going to be a real wife, and Shirley, realizing she is no longer needed, 
bids them goodbye and walks out. 


[SCREEN RECORDS | 


LORETTA YOUNG ... Most recent pic- 
tures are “The Ruling Voice," "Il Like 
Your Nerve," "Taxi!” "The Hatchet 
Man," "Play Girl," and 'Week-End 


GRANT MITCHELL . . . On the screen 
in "The Champion," "Man to Man," 
"The Star Witness," "The Ferguson 
Case," "A Successful Calamity," "Big 


Marriage." City Blues" and ‘'Week-End Mar- 
NORMAN FOSTER . . . On the screen riage." 
in "Twenty Grand," "Under Eighteen," J. CARROLL NAISH ... On the screen 


"Cobblestones,"” "Young Man of Man- 
hattan," "Up Pops the Devil," “Reck- 
less Living," "Alias the Doctor," "Play 
Girl” and "'Week-End Marriage." 
ALINE MacMAHON ... On the screen 
in "Five Star Final," "Heart of New 
York," "The Mouthpiece" and 'Week- 


in “Homicide Squad," “Tonight Or 
Never," "The Hatchet Man," "Beast 
of the City," "The Ferguson Case," 
"Two Seconds" and ''Week-End Mar- 
riage. 


LOUISE CARTER .. . On the screen in 


End Marriage." 

GEORGE BRENT... On the screen in 
"So Big," "The Rich Are Always With 
Us," "Miss Pinkerton," "The Night 
Flower" and 'Week-End Marriage." 

VIVIENNE OSBORNE . .. On the screen 
in "The Beloved Bachelor," "Husband's 
Holiday," “Two Kinds of Women," 
"The Ferguson Case," "Two Seconds,” 
"The Dark Horse" and ‘'Week-End 
Marriage." 

J. FARRELL MacDONALD ... On the 
screen in "The Public Enemy," "Under 
Eighteen," "The Strange Love of Molly 
Louvain’ and 'Week-End Marriage." 


"Broken Lullaby," "Are You Listenin'," 
"Clara Deane” and "Week-End Mar- 
riage." 

WILFRED LUCAS . . . On the screen in 
"The Tenderfoot," "Symphony of Six 
Millions,"" "Cross Examination," "Death 
Valley," “Living God of the Mon- 
gols,"' "The City of Faith" and "Week- 
End Marriage." 

THOMAS JACKSON ... On the screen 


in "Broadway," “For the Defense," 
"Little Caesar,"’ "Women -Go On For- 
ever, “Reckless Living,"" "Deceit," 


"Strange Love of Molly Louvain," 
“Doctor X" and 'Week-End Mar- 
riage." 


Loretta Young and Norman Foster, 
who are again playing together in 
First National’s “Week-End Mar- 
riage,” the picture based on Faith 
Baldwin’s popular novel. 


Cut No. 1 Cut 15c Mat Sc 


PLAY VITAPHONE 

SHORTS FOR A 

WELL BALANCED 
PROGRAM 


- 4 

Beautiful Loretta Young, who plays 
the leading role in First National’s 
“Week-End Marriage,” has again 
won acclaim for her charming por- 


trayal of a wife who was too busy 
for romance. 
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your I. story 


This story contains complete 
information about “Week- 
End Marriage,” and is known 
to showmen as the “routine 
story.” 


Loretta Young and 
Norman Foster Again 


Teamed in Novel Film 

Whether or not one agrees with the 
intimated settlement of the problem 
of marriage versus career, as pre- 
sented in “Week-End Marriage,” this 
First National picture, which comes 
LOU UNE Weslo 
Theatre next 
Lee CORers: a 
lot in novelty 
and entertain- 
ment, plus 
the, return 
of screenland’s 
newest. team, 
Loretta Young 
and Norman 
Foster. It was 
in “Play Girl” 
that this pair 
# showed their 
= combined flair 

for comedy and 

drama, and now 
Mat 5e First National 
has wisely played them together again 
as the husband and wife of “Week- 
End Marriage.” 


The story, which is based on the 
novel by Faith Baldwin and was 
adapted for the screen by Sheridan 
Gibney, starts with Lola and Ken, 
the two lovers, working for their re- 
spective livings in offices. When Ken 
is offered a fine position in South 
America, Lola’s sister helps her in 
tricking Ken into a proposal of mar- 
riage which, of course, keeps him 
from going to South America. But 
Ken is sincerely in love, and so is 
Lola, and in the first flush of their 
married life they are very happy, but 
as they both work and have their out- 
side interests, the spirit of competi- 
tion enters. Through a series of 
quirks of Fate, it soon develops that 
Lola has the better position and earns 
the bigger salary—which does not 
help the husband’s vanity very much. 

- He turns to another woman. It also 
serves as the basis for the gradual 
breaking up of their marriage and the 
various adventures, misadventures 
and intriguing situations which make 
up the balance of the entertaining 
plot. 

Besides the freshness of the story 
and dialogue and the very fine per- 
formance of the principals, there is a 
supporting cast of screen favorites 
who contribute a great deal. Aline 
MacMahon, as Lola’s sister, takes 
high honors with the unique, dry 
humor which she made famous in 


LORETTA YOUNG 
Cut No. 2 
Cut 15c 


“Five Star Final” and “The Mouth- 
piece.” George Brent, who is fast 
coming up as one of Hollywood’s best 
male bets, adds that touch of adven- 
ture as the “other”? man. Others 
prominently cast are Vivienne Os- 
borne, Sheila Terry, J. Farrell Mac- 
Donald, Louise Carter, Grant 
Mitchell, Harry Holman, Thomas 
Jackson, Luis Alberni, J. Carroll 
Naish, Richard Tucker, Roscoe 
Karns, Herman Bing and Allan 
Lane. 


your y i story 


Seven Changes in Day 
for Loretta Young in 
““Week-End Marriage” 


Loretta Young, beautiful screen 
actress featured in First National 
productions, had the arduous task re- 
cently of changing her clothes seven 
times in one day for her. latest pic- 
ture, “Week-End Marriage,” which 
comes to the.... Theatre next.... 
She did not, however, regard it as 
work. 

“You just don’t know the feminine 
heart if you think that was a tire- 
some task,” Loretta commented on 
the set. 

“Any girl would be pleased to wear 
that many beautiful gowns in one 
day. But I was unusually delighted, 
because there was another distinction 
attached to them. We have a new 
and wonderfully clever designer, 
Orry Kelly, at the studio, and it fell 
to my lot to have the honor of being 
the first to benefit by his advanced 
ideas, the first gowns he has made for 
the screen, being designed especially 
for me.” 

Kelly, who was brought to Holly- 
wood from New York by Warner 
Bros.-First National, after ten years 
of success in costuming some of 
Broadway’s most lavish stage produc- 
tions, received as his first assignment 
the creation of some twenty gorgeous 
costumes for “Week-End Marriage,” 
in which Miss Young has the fem- 
inine lead. 

Others in the cast who will wear his 
creations are Vivienne Osborne, 
Gloria Shea and Aline MacMahon, 
while Norman Foster, George Brent, 
Allan Lane and Roscoe Karns have 
important roles and provide the 
proper masculine admiration. Thorn- 
ton Freeland directed. 


your <b rd story 


Did You Know 
Electric Light Bulbs 
Make Noises When Lit? 


“As quiet as an electric light” 
sounds like a good simile for some- 


a TT ET 
SAREE PROS BTL STL Ls WEOLEY ENT 


thing very silent—but as far as facts 
are concerned, it’s all wrong. 

A visitor on the set of “Week-End 
Marriage,” the First National picture 
which comes soon to the .. .. Theatre, 
was startled to hear the director say, 
“Let the lights heat up a bit before 
we shoot this next scene.” ; 

She learned that electric lights—the 
ordinary incandescent bulbs that are 
used in every home—do make a noise. 
The sensitive ear of the microphone 
catches the humming and popping of 
a cold globe that is heating up. 

In “Week-End Marriage,” special 
pains had to be taken to eliminate the 
sound of the electric lights, because 
there are many small, cosy sets used 
in intimate tete-a-tetes by Loretta 
Young and Norman Foster. 

Others in the picture, which Thorn- 
ton Freeland directed, are Aline Mac- 
Mahon, George Brent, Vivienne Os- 
borne and Gloria Shea. 


_ your MA, story 


Odor of Garlic Almost 
Ruined Love Scenes in 
“‘Week-End Marriage”’ 


It wasn’t so many years ago that 
people scoffed at the idea of sound 
in motion pictures. Now that that is 
settled, they are scoffing at the idea 
of recording odors. 


If this ever comes to pass, actors 
and actresses will have to be careful 
what they eat for lunch. 


For this reason, it was a good thing 
that odor was not recorded on cer- 
tain scenes for “Week-End Mar- 
riage,’ Loretta Young’s latest First 
National picture, which comes to the 
wa 42 Theatre’ next oy) 55.) 


They were filming some sequences 
for this picture at the old Vitagraph 
Studio in Hollywood, far removed 
from the general center of activity. 
Rather than go out hunting for a res- 
taurant for lunch, they invited an 
itinerant lunch wagon proprietor to 
bring his wares on the stage. His 
piece de resistance was a bucketful of 
deliciously prepared tamales, which 
everyone ate with gusto. They were 
very tasty and seemed marvelously 
seasoned. 

But when the company got back to 
work and prepared to take some in- 
timate scenes between Loretta Young, 
Norman Foster and Vivienne Os- 
borne, these players couldn’t talk to 
each other without wincing. 

It seems that the tamales had been 
more than generously seasoned with 
garlic. 

Conversations among the crew were 
held with averted heads, but the 

players had to suffer for their art. 
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OPENING DAY STORY 
Loretta Your r Opens 
at...I e Today 

in “Wee 1 Marriage”’ 


Loretta Y 
the “sweethe 


id Norman Foster, 
m” of “Play Girl,” 
are at the..%, heatre again today 
in “Week-End Marriage,” a First 
which features a 
ated players, among 
nt, who scored such 
a hit in “The Rich Are Always With 
Us,” the first Ruth Chatterton picture 
for First National Pictures; Vivienne 
Osborne, Aline ‘MacMahon, Sheila 
Terry, J. Farrell MacDonald and 
many others. ae 

“Week-End .Murriage” brings a 
blend of drama snd comedy to the 
.... this week, telling a story of a 
young married couple who find them- 
selves at odds bevause the husband 
earns less than his wife. Eventually 


will stretch out - 


the young husband becomes mixed up 
with a fast crowd and loses his job 
as a result of a scrape. Disgruntled 
and too proud to have his wife pro- 
vide for him, he walks out on the 
delicatessen and dirty dishes which 
characterized their married life. 


The story builds to a strong climax. 
It is swift-paced and real, showing 
the difficulties existing in so many 
homes where both husband and wife 
go to business. Miss Young and Fos- 
ter bring a charming youth and talent 
to “Week-End Marriage” which char- 
acterized their team-work in “Play 
Girl.” It was, in fact, their work in 
that picture which drew thousands of 


fan letters and influenced the pro- - 


ducers to team them again, with the 
result that the Young-Foster com- 
bination is making a strong bid for 
top ranking as the screen’s favorite 
couple. 


Thornton Freeland, prominent di- 
rector of “Whoopee” and other popu- 
lar successes, directed ‘“Week-End 
Marriage,” which was adapted by 
Sheridan Gibney from the best-selling 
novel, “Part Time Wives,” by Faith 
Baldwin. 


| Advance Shorts 


Aline MacMahon Loses 
Dread of Being Typed 


Aline MacMahon’s fear of being 
“typed” is over. After scoring her 
first film success as the secretary in 
“Five Star Final,” it was followed by 
other secretarial roles, until she began 
to think that was all she was ever 
going to play. She now blossoms out 
as Loretta Young’s older sister in 
“Week-End Marriage,” the First Na- 
tional picture coming to the... . 
Theatre next... 4\!. 


Los Angeles Stage Gives 
Hollywood Film Talent 


Proof that members of the Holly- 
wood film colony are ardent theatre- 
goers is evident in the fact that all 
fine stage players who play Los 
Angeles are inevitably snared into the 
movies. Roscoe Karns, who scored 
highly as Hildy Johnson in the Los 
Angeles production of “The Front 
Page,’ and Aline MacMahon, who 
was seen there in “Once in a Life- 
time,” are both in the cast of “Week- 
End Marriage,” the First National 
picture, featuring Loretta Young and 
Norman Foster, which comes to the 
.... Lheatre next.... 


ADVANCE 


Saturday or Sunday Feature 


BE YOURSELFT: 


By LORETTA YOUNG 
In which the young star of '"Week-End Marriage," the First National 


picture which comes to the . . 


. . Theatre next... ., gives some sound 


advice to America's young hopefuls. 


To all young girls—and boys, too—who are ambitious to achieve motion. 
picture careers, I think the kindliest and squarest advice is: 


“Be yourself.” 


Imitation may be the sincerest form of flattery, but it is no help to a girl 


‘that she looks like Kay Francis, Crawford, Gaynor, Chatterton or any 


other outstanding screen personality ; nor does it mean anything for a boy 
to look like Gable, Cagney, Powell, Robinson or some other male star. 


Such likenesses are, in fact, actual 
drawbacks and, nine times out of 
ten, are fatal to any chance of suc- 
cess, even when the individuals do 
get screen opportunity. 

Here is a case in point: 

One of the finest of the present- 
day actors is Warren William, who 
was brought to Hollywood by War- 
ner Bros.-First National pictures. 
At the time they signed him to a con- 
tract he was leading man for Mary 
Boland in “The Vinegar Tree” on 
Broadway. At other times he had 
been the lead opposite such stars as 
Billie Burke and Francine Larri- 
more. 


An actor less talented and experi- 
enced than Mr. William—say one 
who depended solely on his looks— 
would have been submerged in ridi- 
cule, doomed to oblivion with his first 
picture. But Mr. William has an in- 
dividuality of his own, backed up by 
thorough knowledge of stagecraft, 
and he has gone on to his own place 
in the cinema sun. 


He is a perfect example of what I 
mean by “be yourself.” 


Every actor and actress in Holly- 
wood receives hundreds of letters, in 
the course of a year, from ambitious 
girls and boys (and parents) which 
run something like this: 


“I wonder if you would think 
me presumptious if I asked your 
advice about trying for a mov- 
ing picture career. My friends 
all tell me that I look enough 
like Barbara Stanwyck to be her 
twin sister. Of course, I do not 
mean to say that I could take 
her place on the screen, but in 
case anything happened to her 
the motion pictures might be glad 
to have someone who could fill 
an,” 

These statements are typical and 
reveal the pathetic misunderstanding 
of motion picture requirements that 


characterizes the average young per- 
son who aspires to screen prominence 
and the emoluments that go with it. 


In the first place, people cannot 
seem to get it through their heads 
that every individual who has been 
a standout on the screen became so 
because of some special attribute or 
personality quirk. 


There probably are thousands of 
girls who look like Garbo, like Joan 
Blondell, Joan Crawford, Ruth Chat- 
terton, Janet Gaynor, Kay Francis, 
Gloria Swanson, Mary Pickford and 
other prominent stars. By means of 
clothes and makeup they probably 
could be made to appear as similar 
to the original as one biscuit is to 
another biscuit. But they would not 
have the individuality that makes 
those girls the great stars that they 
are. ( 


In my own case, I have been most 
fortunate. I had an aptitude for 
dancing and began to study when I 
was a child of four. But I never got 
anywhere in particular with it. Then 
my sister made good as an actress 
and I was trained to the picture life. 


-I was not going anywhere in par- 


ticular and nobody seemed to care, 
until a day when I substituted for 
my sister in a scene, and the director 
took a fancy to me. Through this 
accident, I was given an opportunity 
to act. 

I tried to be myself, because I did 
not see that it would do either me or 
my sister much good for me to try 
to be like her. Whether I was good 
or bad, I was sincere, and I never 
have stopped being sincere. In every 
picture I try to understand the char- 
acter I am playing and interpret that 
character to the best of my ability. 
With the help of the director, I 
usually contrive a performance that 
satisfies him. 

But at all times I try to be my- 
self. 
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to Provide a Well-Round | Cumulative Campaign 


SHE WANTED A HUSBAND—BUT GOULDN’T KEEP HIM 


to be 2 WIFE 


What's a Honeymoon with- 
out a Husband 

What's a Wedding without a 
Wife? 

What's a Love-nest without 


A First National Sensation with an 
Outstanding Line-up of Favorites 


LORETTA YOUNG NORMAN FOSTER 
ALINE MacMAHON 
GEORGE BRENT VIVIENNE OSBORNE 


FROM THE FAMOUS NOVEL BY FAITH BALDWIN 
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LIST YOUR OTHER 
ATTRACTIONS HERE 


NOW PLAYING 


STRAND 
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| have everything any other woman 
has! Beauty! Charm! Love! 

Yet my husband runs out on his 
honeymoon—to find comfort in an- 
other's arms! Why? 

Find the answer in Faith Baldwin's 
famous divorce solution... 


with an outstanding cast of favorites 
LORETTA YOUNG NORMAN FOSTER 

ALINE MacMAHON 
N GEORGE BRENT VIVIENNE OSBORNE 


r A First National Picture 


Cut No. 15 Cut 40c Mat 10c 


Are 


You 
AFRAID to marry? 


Do you want Love and Free- 
dom at the same time? Could 
you be a part-time Wife—and 
keep a two-time Husband? 
Could you stand a Love-diet— 
and be satisfied with a SIN- 
thetic Honeymoon? 


DON’T DECIDE BEFORE YOU SEE 


me & 
ey These Entertaining Vitaphone 
v Shorts . . . Ripley’s Newest 


“BELIEVE iT OR NOT” 
and 
A “BROADWAY BREVITY” 
Two-Reel Revue 
With LORETTA YOUNG, NORMAN FOSTER, 


ALINE MacMAHON and GEORGE BRENT STR AND 
A First National Sensation! 


From the famous novel by Faith Baldwin 
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THIS SECTION OFF) 
OF 15 ADS IN VAR 


it Explores Uncharted LOVE! 


Ventures deeper into the heart - 
of modern youth than the 
camera ever dared penetrate! 
Find the solution to desertion 
and divorce in Faith Baldwin's 
sensational . 


WEEK END. 
MARRIAGE 


A First National Hit with 
LORETTA YOUNG 
NORMAN FOSTER 


thrilling love team of 
Play Girl’ 

Also ALINE. MacMAHON 

and GEORGE BRENT 


Shorts Include 
“BELIEVE IT 
OR NOT” 


es 


by 
RIPLEY 
and a 2-Reel 
“BROADWAY 
BREVITY” 


STRAND 
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the metal so that it does not giv a perfect 


TO INSURE PERFEC {AT 


REPRODUCTIC¢ 
The mats illustrated in this p ook will 
reproduce perfectly, if cast pre Ye 


The following rules, if obs. .%d when 
easting the mat. will insure per ft stereo- 
types. Pass them along to your nter. 


The casting box should be he d before 
making the cast. This is very ir rtant. as 
pouring molten metal into aco’ ex, chills 


east. The casting box operate: most effi- 
ciently when it is warmed up. 


The simplest way to do this is }) run some 
metal through the casting box we ire the mat 
is inserted. 


The mats should be heated b pre trying 
to make a cast, in order te ¢y out any 
moisture that may have been ab ;rhed from 
the air. Unless the mats are dri | out, first. 
they will blister when’ the m ten metal 
touches them. Don’t run the m al too hot. 
Be sure to use a good quality nm il. 


When using only part of ar i, east the 
entire mat and then saw up th east to get 
the part you want. 


YOU YOUR CHOICE 
STYLES AND SIZES 


WHAT WILL LOVE BE LIKE-- 


100 Years from NOW 


IN 1900 
it was... 


Again First National 
Scores A Hit! 


TODAY 


it is. eee 


TOMORROW ... 


Will marriage be abolished . . . or 
on a part-time basis? 


Find out from Faith Baldwin's sensa- 
tional romance... 


WEEK-END MARRIAGE 


WITH A GALAXY OF STARS 
igs eng erage LORETTA YOUNG and NORMAN FOSTER 


IT OR NOT,” a “BROAD- 


Stunning Stars of "Play Girl’ 
WAY BREVITY REVUE” 


and a new ‘Looney Tune,” ALINE MacMAHON, GEORGE BRENT and 
: VIVIENNE OSBORNE 
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Page Five, 


STRA 


35c Until | Pz 


M. 


W IVES! 


WOULD YOU RUN AFTERA 
HUSBAND WHO RAN OUT 
ON HIS HONEYMOON? 


Would you pit Love against Lure 
—to bring him back? 


Is his love worthy of yours—if he 
is weak enough to be stolen? 

Here's the answer to the most 
sensational love problem that 
ever faced a generation... 


Another First National 
Hit, from the famous 
novel by Faith Badwin, 


‘WEEK-END 
MARRIAGE 


WITH THIS OUTSTANDING CAST OF FAVORITES 


LORETTA YOUNG NORMAN FOSTER ALINE MacMAHON 
GEORGE BRENT VIVIENNE OSBORNE 


Cut No. 19 Cut 40c Mat 10c 
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HE 
RAN 
OUT 
ON HIS 


HONEYMOON 


because she was too busy to 
be a Wife! 


For intimate details see ... 


LORETTA YOUNG, NORMAN 
FOSTER and GEORGE BRENT 


First National 
Vitaphone Hit 


Cut No. 18 Cut 20c Mat 5c 


Intriguing Ads That 


Unconven 


Catchlines for Your Lobby and Ads 


Can a Girl Make Marriage a Side-Line and Still Keep Her 
Husband? . 


* ** * 


Can a Part-time Wife Keep a Two-Time Husband? 
a aN 


She Wanted Love and Freedom at the Same Time. 
* * & 


Can Marriage Succeed on a Part-Time Basis? 
a ike Sue 


A Sensational Story of Part-Time Wives and Two-Time 
Husbands. 


* * * 


He Ran Out on His Honeymoon, Because She Was Too 
Busy to Be a Wife. 


* Ea * 


Could You Live on a Love Diet? 
* # Ps 


She Was Locked Out of Her Own Bedroom by a Stranger 
Who Had Taken Her Place. 


cc ed Me e 
Faith Baldwin’s Daring Best-Seller Brought to the Screen! 
Caeeh ay Helio 


A Powerful Sequel to “Play Girl” with the Same Two 
Thrilling Lovers. 


* * * 
She Was Too BUSY to Be a WIFE. 
* * * 


A New Note in Modern Love with the Thrilling Young 
Lovers of “Play Girl.” 


tional 


uggest Sensationa 
arital Relations. 


They went on a LOVE-DIET: 


, wd Don't miss this daring 
story of a part-time 
wife and a two-time 
husband who made 

marriage a side - line! 


It's from the famous novel 
by Faith Baldwin, with the 
stunning stars of ‘Play 
Girl,'' 

LORETTA YOUNG 
and 
NORMAN FOSTER 
ALINE MacMAHON 
GEORGE BRENT 


RST NATIONAL SENSATION! 


STRAND 
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THE PICTURE 
ALL. NEWARK IS 
TALKING ABOUT! 
DON'T MISS IT! 


‘WEEK END 
MARRIAGE’ 


with 


LORETTA YOUNG 
NORMAN FOSTER 
ALINE MacMAHON 


STRAND 


LAST 2 DAYS! 


Cut No. 20 Cut 40c Mat 10c 


She made 


MARRI iGE 
A SIDE- .INE 


and wondi :d why she 
couldn't kee) her husband! 
Find the fir solution to 
desertion ar divorce—in 


WEEK END 
MARRI, GE 


wrth 
LORETTA YOUNG 
NORMAN, FOSTER 
ALINE MécMAHON 
GEORG” BRENT 


A First 1 tional Hit! 
from the \ mous novel 


by FAITH BALDWIN 


Cut No. 11 Cut 20c Mat Sc 


Play up Loretta Young and Norman Foster 
as the thrilling lovers of “Play Girl.” 
Loretta Young has developed a tremendous 
following during the past year. Her fine 
work in “Taxi.” followed by sensational 
portrayals in “The Hatehet Man” and “Play 
Girl,” have made her a great attraction. 


STRAND MINNA ee, 


Oe Noe 


She Wa ah 


LOCKED OUT 


Of Her Own Bedroom 


by a stranger who had taken her place! 


See Faith Baldwin's sensational story of 
love and freedom... 


A First National and LORETTA YOUNG, NORMAN FOSTER 
ibicenin nile ALINE MacMAHON, GEORGE BRENT 


Cut No. 13 Cut 60c Mat 15c 
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Part-time Wives 
Two-time Husbands 


go on a love- 
diet and make 
marriage a 
side-line in. . 


A First National 
Picture 
with 
Loretta 
Young 
Norman — 
Foster 
Aline 
MacMahon 

George “4 
Brent NOW. 


F he fi 1 
iy eaitHBALDwin PLAYING 


STRAND 


Cut No. 8 Cut 20c Mat 5c 


MASTBAUM ony 


with 
LORETTA YOUNG 
NORMAN FOSTER 


Cut No. 22 Cut 20c Mat Se 
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YOUR SCREEN IS TH 
ADVERTISING MED 
TO SELL YO 


It stands to reason that Vit 
coming Warner Bros. attractic 
trailers from an outside souree 

Such substitute trailers ar 
knowledge of the picture or its h 
tell the title—they don’t sell thi 

Vitaphone Trailers are ma, 
pictures! They are based upon 
elips that intrigue — they carr 
ads and lobby — they sell seats 
exploitation do. ia 


| 
ACCEPT NO SUBSTITUTES oF 


Faith Baldwin’s 
Name Is Known 
to Millions? 


Faith Baldwin, author of 
““Week-End”’ Marriage,” 
is one of the most suc- 
cessful writers of inti- 
mate women’s stories. 
She has won a following 
of millions with her 
widely syndicated maga- 
zine and newspaper 
serials. Feature her 
name wherever you can. 
It will sell tickets! 


THE STORY OF 


SELL THIS AS A VW JMAN’S PICTURE 


MOST VALUABLE 
JM YOU CAN USE 
R SHOWS 


hone’s Official Trailers sell 
3 far more effectively than 


made without any definite 
x-Office values. They merely 
show! 

» by the men who make the 
the Big Punch — they show 
copy that ties in with your 
just as your advertising and 


&t VITAPHONE TRAILERS 


«GIRL WHO 


MADE MARRIASE A SIDELINE! 


WW WOT 


ON SSS 


Bh WDH MM ET 


»]) 


‘am \i 
WWE CK IO 


L 
—N 
S 


with 
RETTA YOUNG 
IRMAN FOSTER 
EORGE BRENT 


A FIST NATIONAL PICTURE 


HOLLYWOOD THEATRE 


Cut No. 21 Cc 


| 40c Mat 10c 


George Brent’s 
Name Is One of 
Your Big Assets 


Since he appeared in 
“So Big,” and_ then 
“The Rich Are Always 
With Us,” as_ leading 
man to Ruth Chatter- 
ton, George Brent’s 
feminine fan mail has 
been tremendous. He is 
the latest screen rage, 
for he has gone over big 
with the ladies. Give 
him plenty of billing. 


HE DIDN' T KNOW 


5 his LOVED HIM... 


until she found him in an- 
other woman's arms! 

He didn't know how he 
needed her... until he 
tried a stranger's kiss! 


Take an advanced love 
lesson from... 


LORETTA YOUNG 
NORMAN FOSTER 
ALINE MacMAHON 

GEORGE BRENT 


A First ° National Picture 


From the famous novel by 
FAITH BALDWIN 


ORPHEUM 
5c HAT 


Cut No. 10 Cut 20c Mat 5c 


STRAND * aavine 
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Review 


Great Story — Fine Cast 
And Able Direction in 
*“‘Week-End Marriage” 


Putting novelty and entertainment 
into the statement of a domestic 
problem is one of the tough prob- 
lems that have always confronted 
playwrights and stage and screen 

_ directors. The 
way in which 


in “Week-End 
Marriage,” the 
First National 
picture which 
opened _yester- 
day at the.... 


This story of 
an almost ill- 
fated marriage 
strikes a happy 
medium _ be- 
tween its prob- 


GEORGE BRENT 
Cut No. 3 
Cut 15ec Mat Sc. 
lem and entertainment aspects 
through the combination of good 


writing, fine acting and splendid di- 


rection. It also provides winsome 
Loretta Young with one of the finest 
vehicles of her career. 

Can two people make a go of mar- 
riage while both are busy carving out 
careers for themselves in the busi- 
ness world? This is the question the 
picture propounds, and then it goes 
ahead and weaves a delightful plot 
around, this question. The picture 
definitely proves, as far as its story 
is concerned, that marriage is a full- 
time career for women, and not a 
matter of week-ends only. 


The husband and wife team of 
Loretta Young and Norman Foster, 
which scored so well in “Play Girl,” 
again proves intriguingly effective. 
These two young players give a fine 
sparkle to their performances. 

Aline MacMahon, as the older sis- 
ter, gives an outstanding piece of act- 
ing. Her unique personality and dry 
humor, effectively displayed in “Five 
Star Final” and “The Mouthpiece,” 
find an excellent outlet in “Week-End 
Marriage.” George Brent, Holly- 
wood’s latest male “rave,” plays the 
part of the “other man.” 


Very fine support was given by 
Vivienne Osborne, J. Farrell Mac- 
Donald, Sheila Terry, Louise Carter, 
Grant Mitchell, Richard Tucker, J. 
Carroll Naish, Harry Holman, Luis 
Alberni and Thomas Jackson. 

Thornton Freeland, well-known di- 
rector, merits applause for his direc- 
tion of “Week-End Marriage,” elic- 
iting all the lights and shades of 
comedy and drama with which the 
picture abounds. 


URRENT 


The story is based on a novel by 
Faith Baldwin and was adapted by 
Sheridan Gibney. 

“Week-End Marriage” is sincere 
and very pleasing screen entertain- 
ment. See it for a genuinely pleasant 
evening! 


Ia day of run 


Strong Cast Features 
‘‘Week-End Marriage” 
at.... Theatre 


Judged by its cast alone, “Week- 
End Marriage,’ the First National 
picture at the... . Theatre, offers 
rare entertainment and fine perform- 
ances. 

The team of Loretta Young and 
Norman Foster, having won such 
splendid success in the recent produc- 
tion of “Play Girl,” are man and wife 
again in “Week-End Marriage.” 
Loretta Young has been climbing 
steadily in the past few months in 
such pictures as “Taxi” and “The 
Hatchet Man.” Norman Foster will 
be remembered for his work in 
“Under Eighteen,” “Young Man of 
Manhattan” and “Alias the Doctor.” 

Aline MacMahon, who won acclaim 
in “Five Star. Final,” “The Heart of 
New York” and “The Mouthpiece,” 
is cast in a prominent supporting 
role. Teamed with her is Roscoe 
Karns, who won a place in moviedom 
through his fine portrayal of Hildy 
in the Los Angeles stage production 
of “The Front Page.” 

Heart thrills are well provided for. 
George Brent is just as heart dam- 
aging as in “So Big,” “Miss Pinker- 
ton,” “The Rich Are Always With 
Us” and “The Night Flower.” Vivi- 
enne Osborne once more goes blonde 
and vampish, as in “T'wo Seconds.” 

J. Farrell MacDonald, by an odd 
coincidence, plays Loretta’s father 
again, just as, in ‘Play Girl,” . in 
which Norman Foster was also her 
husband. 


Other players equally well known | 


to screen fans are Grant Mitchell, 
Wilfred Lucas, J. Carroll Naish, 
Richard Tucker, Thomas’ Jackson, 
Sheila Terry, Harry Holman, Luis 
Alberni, Herman Bing and Allan 
Lane are also seen to advantage. 
Thornton Freeland directed. 


y nd day of run 


Aline MacMahon Has 
Made Four Hollywood 
Trips in Five Months 


Railroads will have to start issuing 
commutation tickets between New 
York and Hollywood, otherwise Aline 
MacMahon will have to decide to set- 
tle in either one of these cities. 


She has made four round trips in 
five months; and that is what’s known 
as covering a lot of ground. 

She first came to Hollywood for the 
stage production of “Once in a Life- 
time,” which first brought Miss Mac- 
Mahon to the attention of producers. 


When the run was over, she re- 
turned to New York only to be 
brought back for a featured role in 
“Five Star Final” for Warner Bros. 
That production over, she returned 
once more to the Big City, where she 
bumped into Mervyn LeRoy, direc- 
tor of the former production, who in- 
duced Miss MacMahon to return to 
the Coast with him for a part in “The 
Heart of New York.” 


No sooner had she returned to New 
York after finishing “The Heart of 
New York” than Warner Bros. de- 
cided they needed her for “The 
Mouthpiece.” So out she came again, 
played her part, and went back home. 

Then she had to come to Holly- 
wood again to play with Loretta 
Young in “Week-End Marriage,” the 
current picture at the .... Theatre, 
with a prospect of staying on and 
taking a rest after so many train 
rides. 

She claims she knows almost every 
brakeman, conductor and Pullman 
porter between here and New York 
by his first name. 


ob rd day of run 


Norman Foster One of 
Filmdom’s Busiest Men 


Faint circles and a weary look 
around the eyes of Norman Foster 
don’t come from celebrating holidays, 
ie insists—and his friends believe 
im. 


The popular young leading man is 
so much in demand for motion pic- 
tures that he has made no less than 
six films in four months. He hasn’t 
had a day off in many months. 


“Under Eighteen,” “Alias the Doc- 
tor’ and “Play Girl” for Warner 
Bros.-First National, and “The Dove” 
and “Cobblestones” for other produc- 
ers, are included among those that 
have featured his work. His most re- 
cent film is “Week-End Marriage,” 
the First National picture now at the 
. ...+ Theatre, in which he plays op- 
posite Loretta Young. When the last 
scene of his-previous picture had been 
shot he breathed a sigh and said, 
“Now for a rest.” But a couple of 
days later he had started work again. 
He’s still hoping for that vacation, 
however. 


In “Week-End Marriage,” Foster, 
in real life the husband of Claudette 
Colbert, plays the husband of Loretta 
Young. 


Bares 
= ewan Ses. ee 


Af in day of run 


Loretta Young Gives Her 
ther to Save 


Improvidence is fast disappearing 
from Hollywood.| Now that the mo- 
tion picture indtistry is out of its 
well known infancy there are many 
skeletons at the feast to warn the 
present luminaries that the proverbial 
rainy day is jnot just “unusual 
weather.” 


Director Thornton Freeland had a 
fresh reminder om the First National 
set of “Week-End Marriage,” which 
is now at the .. |. Theatre, in which 
he directed Lor tta Young. A for- 
mer director, for whom Freeland once 
worked as assij ant, asked for and 
received a chant at an extra job. 

In one pictur which Freeland di- 
rected prior to} “Week-End Mar- 
riage,” he had no less than four for- 
mer directors whom he had assisted in 
his earlier days--all working under 
him as extras. 

Investment, “ ead of spending, is 
now the great by of stars and di- 
rectors. Lore Young turns her en- 
tire check ov 0 her mother every 
week, receive, regular allowance, 
and the balanc 3 carefully invested. 


CURRENT 
SHOR T 


“‘Week-End Marriage”’ 
Teams Loretta Young 
and Norman Foster 


Motion picture producers are ever 
on the alert for two young screen 
stars that would go well as a team 
because of their ability to enhance 
each other’s screen work. The most 
recent movie team to be featured in 
pictures consists of Loretta Young 
and Norman Foster. 


They worked together so well and 
were so convincingly suited to each 
other in “Play Girl” that First Na- 
tional cast them together again in 
Loretta’s latest picture, “Week-End 
Marriage,” which is now playing at 
SiG ss eee 


The large cast of “Week-End Mar- 
riage” includes Aline MacMahon, 
George Brent, Vivienne Osborne, J. 
Farrell MacDonald and many others. 


Thornton Freeland, a newcomer to 
the First National lot, directed. 


Loretta Your and George Brent as they appear in First National’s 


“Week-End * arriage.” Supporting them are Norman Foster and 
Aline MacMahon. 


Cust No. 5 


Cut 30c 


Mat 10¢ 


CURRENT. 


Saturday or Sunday Feature 


George Brent Made 3 Tries 
at Hollywood Film Glory 


The test which various stars saw and which won George Brent the 
leading role opposite Ruth Chatterton in “The Rich Are Always With 
Us,” opposite Barbara Stanwyck in “So Big,” with Joan Blondell in “Miss 
Pinkerton” and with Loretta Young in “Week-End Marriage,” the First 


National picture which is playing at the . . 


. . Theatre, was made on 


Brent’s third trek to Hollywood in search of a “chance.” — 


Young actors are inclined to charge 
off their disappointments under the 
general heading of experience. Brent 
was no exception. He had charged 
off plenty before that memorable day 
when several famous stars seeking a 
leading man looked at a test he had 
made for Warner Bros.-First Na- 
tional and asked excitedly: 


“Where’s this man been all my 
lite?” 


An agent had arranged for the 
test. Brent all but rebelled at the 
time. He had been tested and tested 
and nothing much had ever come of 
the tests. The roles he had had in 
pictures were roles for which he had 
not been tested. 


“It’s astonishing how little help 
they give an actor who is new to the 
screen,” Brent says. “No one told me 
how to make up for my first tests in 
Hollywood. No one told me that it 
is not wise to move too fast before 


_ the camera. I came away from see- 


ing my first test a sorely disappointed 
ewe All I had seen was a series of 
urs. 


“Of course by the time I made the 
Warner Bros.-First National test I 
was wise to some of the tricks of the 
trade. I knew where the camera was 
and where the microphone could be 
expected to be. But I’d found these 
things out by experience, not because 
anyone had ever told me about them.” 


With one ear to the ground for any 


New York offer, Brent waited for the 
results of his latest test to be re- 
layed to him, directly or indirectly. 
While he waited, still not completely 
unpacked, several stars were sitting 
up excitedly in a darkened projection 
room at the Warner Bros.-First Na- 
tional studio demanding: 

“Where has this actor been all my 
life?” 

Brent was called, almost immedi- 
ately, for another test, which Miss 
Chatterton personally directed, in 
which he, alone before the camera and 
under the microphone, read the lines 
of the part from “The Rich Are 
Always With Us,” from cues tossed 
to him from Miss Chatterton per- 
sonally. 

Even his years of experience 
almost failed him then. It, was, he 
admits now, the most terrifying ex- | 
perience of a thoroughly experienced. 
actor. / 

“I knew Miss Chatterton slightly,” | 
he says, “and I knew her’ great’ 
ability. 

“She was sympathetic and helpful, 
which made it more difficult. 


“A test is a brutal thing anyhow. 
You can’t help but be conscious of 
all those people out in front of you, 
watching to. see how well you can 
‘act.’ And when Miss Chatterton is 
one of that audience and is feeding 
you lines which you are supposed to 
answer, well, it’s not easy.” 


try have been sending the merchandising plan to newspapers expecting the 
dramatic editor to go through the entire publicity section and pick the 
stories most adaptable to his needs, edit them and type them over. We 
suggest that YOU pick the stories, edit them and type them before sub- 
mitting them in order to get yourself more publicity. 


It has come to our attention that many exhibitors throughout the coun- 
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17 PRACTICAL 


STUNTS FOR 
EXPLOITATION 


“Week-End Marriage” Stunt 
Based on Timely Topic 


Here is a peach of a stunt that is 
especially timely and should, if prop- 
early handled, create a whale of a lot 
of discussion and _ publicity for 
“Week-End Marriage.” 


In view of the economic situation, 
there is today more and more agita- 
tion going on in reference to mar- 
ried women who work, while so many 
single girls are unable to find em- 
ployment. 


Suggest to your newspaper editor 
the idea of printing a symposium of 
opinions of prominent club women, 
employers of large staffs, etc., on 
the subject—“Should a Married 
Woman Be Employed If Her Hus- 
band Is Capable of Supporting 
Her?” 


A variation of the question could 
be, “Can a Married Woman Who 
Works Do Justice to Her Job and 
Her Husband?” 


Still other thoughts would be the 
questions, “Why Do Women In- 
sist Upon Working After Mar- 
riage?” or “Can Working Wives 
Make Marriage a Successful Side 
Line?” To this can be added the 
questions, “Is It Independence She 
Seeks?—Is It Because She Hates 
Housework?—Is It Because She 
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Wants Freedom and Love at the 
Same Time?—Or Is It Purely a 
Dollar and Cents Question?” 


The stunt can also be handled 
along the lines of “The Inquiring 
Reporter,’ in which case, those 
whose opinions are published in the 
newspaper, by the paper’s inquiring 
reporter, will be given two free 
tickets each to “Week-End Mar- 


riage.” 


Of course, on the question, “Should 
a Married Woman Be Employed If 
Her Husband Is Capable of Sup- 
porting Her?” it is imperative that 
the theatre take a neutral position. 
The answers, as published in the 
newspapers, should be blown up and 
displayed in your front lobby. 


Your copy in the newspaper, an- 
nouncing free tickets to the show, 
should read as follows: 


Do you agree with Faith Bald- 
win’s heroine of ‘“Week-End Mar- 
riage,’ which comes to the.... 
Theatre .... , that a Wife Can 
Work and Make Marriage a Success- 
ful Side Line? See how the picture 
works out this engrossing problem 
of the day, with Loretta Young as 
the Part-Time Wife and Norman 
Foster as the Two-Timing Husband. 


Photo Identity 
a Good Stunt 


Employ a “phantom photog- 
rapher” to go out on the streets to 
snap pictures of crowds. Instruct 


him not to reveal his identity. An- 
nounce that he will take pictures of 


crowds in different parts of the city 
each day for the week of your advance 
campaign on “Week-End Marriage,” 
and that you will have different 
blow-ups posted each day in your 
lobby, with rings around individual 
heads in the crowds. Three or four 
ringed heads a day should suffice. 

Offer passes to the people who 
come to the theatre and identify 
themselves. Get as much publicity 
as possible in the newspapers. An- 
nounce the stunt from your screen. 
This is a new angle on the popular 
identity stunt used with so much suc- 
cess by exhibitors. By varying it to 
bring people directly into your 
lobby, you increase the effectiveness 
of the stunt. 


Bathing Beauty 
Contest 


You have an appropriate tie-up 
with a bathing beauty contest on 
‘“Week-End Marriage” because of 
the fact that Loretta Young is the 
Jantzen Girl (see details of Jantzen 
tie-up in this, section). | 

Get the help of your newspaper 
on this contest. Call it the Journal- 
Strand Bathing Beauty Contest. Tie 
in your local merchant who handles 
the Jantzen line of swimming suits. 
Tie in a photographer to snap pic- 
tures of the contestants. Run the 
photos in the newspapers and spot 
them in your lobby in appropriate 
frames. Have three impartial judges 
select the three winners, who will re- 
ceive prizes donated by local mer- 
chants to whom you give proper 


_credit. If you find it better in your 


locality to let the audience pick the 
winners in your theatre, use that 
method. When you do, please send 
copies of all the details to Merchan- 
dising Plan Editor, Warner Bros. 
Pictures, Inc., 821 West 44th St., 
N. Y. C. We'll tell the trade press 
about the contests. 


} 
kee 


_ dings had already been married. 


} 
\ 
| 
| 
! 


| newspaper publicity. 


f 
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Stage Wedding 


¥ 


A stage wedding always has suf- 
ficient human interest to get co- 


| operation from your newspaper, your 
| local merchants and the townspeople, 
| especially when used in connection 
| with a title like “Week-End Mar- 


“iW riage.” 


Here’s the way to do it:— 


1. Get a couple who are willing 


| to have their marriage performed on 


| the stage of your theatre, either by 
advertising in the newspaper or by 


| contacting people who have taken 
| out their marriage licenses. 


2. Get in touch with the leading 


merchants in town, Persuade them 
| to cooperate with you in the furnish- 


| ing of a home for the bride and 
_groom. Explain that in exchange for 


| their gifts you will give them screen 


credit as well as a lobby display and 


8. The wedding ceremonies will 
_ of course take place on the opening 
night of ‘“Week-End Marriage.” 


' Plug this event for two weeks in ad- 


ance through the newspaper, your 
reen, your lobby, your programs, 
1 window cards placed in the store 
ndows of all merchants. 


4. Stage the wedding directly pre- 


| 


{ 


“i the main illustrations in the 
) 
| 


| 


‘ding your first evening’s showing 
“Week-End Marriage.” 


Keep the general atmosphere quiet 
1 restrained, otherwise you may 
cet with criticism from members of 
irch organizations. 


» Above all, be sure that the couple 
secure for the stage wedding 


~\ he en’t already been married. There 


| 


have been instances where it was 


“| 


discovered that couples in stage wed- 
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Poster Cutouts 


i 
For inexpensive and _ attractive 
| 


lobby and marquee display it is sug- 
gested that you mount on compo 


twenty-four and the six sheet. 
Mount a 24-sheet cutout on either 
side of the marquee. The six sheet 
can be mounted on an easel and 
placed either in your outer lobby or 
1 front of your theatre. 


COLORTONE 
EFFECT 


4x5—Colored positive only..$2.00 


Set (positive and negative)... 3.00 


31/,x4—Colored positive only 1.50 


Set (positive and negative)... 2.25 


Order by No. N 255 


NATIONAL STUDIOS, Inc. 
226 West 56th St., New York 


Be sure to specify size and send remit- 

tance with order to avoid parcel post 

and C.O.D. charges. Send for cata- 
logue of Colortone Effects. 


“Most Popular 
Married Couple” 
Contest 


Try to get the cooperation of your 
newspaper and stores on this one. 
Run it as a vote proposition, with the 
winners receiving articles contrib- 
uted by the merchants. The votes 
should be given to purchasers of arti- 
cles in the stores tied in on the con- 
test. Grade votes according to pur- 
chases, thus: a one dollar purchase 
counts for 50 votes, a two dollar pur- 
chase for 100 votes, etc. Have the 


merchants give you plenty of win- 


dow display space on this stunt. 
Start this campaign well in advance 
of your ‘“Week-End Marriage” show- 
ing. Have the newspaper run the 
couples’ standings daily, listing a 
different merchant’s gift each day in 
order to arouse interest. Properly 
handled, this contest can be a roll- 
ing stone that will gather plenty of 
cash for your showing. 


Newlywed Night 


Offer free admission for one night 
only to all couples married within 
the past month, upon presentation 
of marriage certificate. 


Delicatessen Night 


Adapt the standard country store 
idea to “Week-End Marriage” by 
using delicatessen foods as lucky 
number giveaways. Let your pa- 
trons know the reason for it: the 
picture deals with a wife who works 
and hasn’t time to keep house and 
cook for her husband. With a mas- 
ter of ceremonies to conduct the 
giveaways you can put a lot of fun. 
into this stunt. Be sure to exhibit 
the canned goods and meats you 
secure from the delicatessen store in 
the lobby on a regular store counter, 
fittingly placarded. 


Oldest Couple 
Party 


Invite your newspaper in on a con- 
test to find your town’s oldest 


wedded pair. Have all outlying 
communities enter candidates. In- 
vite the winners to your theatre as 
guests of honor. Secure the coopera- 
tion of merchants for prizes for the 
couples. Have a local hotel or res- 
taurant contribute a dinner party for 
the couples after the theatre. Run 
photos of the couples in the news- 
paper, getting statements on the 
secret of their wedded bliss. 


See The Smart | 


“Week-End| 
Marriage” | 


Posters on) 
Pagel2 : 


LOBBY 
SUGGESTIONS 


Lucky Number 
Contest 


Promote a set of dishes and simi- 
lar household articles from your local 
merchants, using the furnishings as 
prizes in a lucky number contest. 
Distribute stubs with tickets pur- 
chased at the box-office, winners to be 
drawn from the stage before the last 
show each evening. Don’t forget to 
display the prizes in your lobby or 
on the screen in advance of your 
showing of “Week-End Marriage.” 


The stunt can be varied by stamp- 
ing serial numbers on your heralds 
and throwaways, posting ten num- 
bers in your lobby each day and ad- 
mitting holders of the numbers free. 
Besides being admitted free, they 
have an opportunity to win one of 
the prizes. 


Attention-Getting 
Street Stunt 


Decorate an automobile with con- 
fetti, old shoes, tin cans, etc. ... 
and run it through your town, Have 
your artist make up a sign bearing 
the copy: “OFF FOR WEEK-END 
MARRIAGE at the .. . . Theatre.” 

You could further the effect of 
this stunt by hiting a man and 
woman dressed in wedding attire to 
ride in the car and throw away rice, 
confetti and heralds on the picture 
when they stop at busy intersections. 
As this is essentially a novelty stunt, 
it is advised that you use it on open- 
ing day only. 


Important 
Note 


Because these merchandis- 
ing plans are intended to 
make your selling job easier 
and bring the best possible 
results, suggestions and criti- 
cisms will be appreciated. 

Furthermore, should you 
need additional help and ad- 
vice because of a strictly 
local condition, send your 
problem to us. 


Address: 
MERCHANDISING PLAN 
EDITOR 
Warner Bros. Pictures, Inc. 
321 West 44th Street 
New York City 


Loretta Young 
Resemblance 
Contest 


Tie up with several merchants to 
offer prizes to the three girls in your 
city most closely resembling Loretta 
Young. Tie in a photographer for 
the pictures of the girls to be run 
in the paper, crediting him, as well 
as the merchants, for their contribu- 
tions to the contest. Run the contest 
for six days, having three prominent 
people act as judges. Have the can- 
didates on the stage for audience 
choice of the winners. Make up a 
special display of the prizes, which 
should also carry photos of the con- 
testants, and place it in your lobby. 
This resemblance contest has proven 
a marvelous local stimulant wherever 
tried. 


See the 
Peppy Herald 
on this 
Picture at 
Your Loeal 
Exchange 


Trousseau Box 
Give-away 


Promote a large cedar chest from 
a local furniture store. Fill it with 
articles of feminine apparel pro- 
moted from department stores and 
specialty shops. Place the cedar 
chest in your lobby, or on the side- 
walk in front of your theatre if you 
can get away with it. Put up a large 
sign announcing that the box, which 
is locked, contains every item of ap- 
parel a woman would need for her 
trousseau. List the articles and the 
merchants contributing them. An- 
nounce also that the articles will be 
given away on the first night of your 
showing of ““Week-End Marriage” to 


the holders of the lucky numbers. 


State that the contributing mer- 
chants will exchange each article for 
the proper size for the winners. 


by 


mut 


CASH IN ON THESE 3 NATIONAL LORETTA YOUNG 


TIE-UPS 


JANTZEN BATHING SUITS—LUX TOILET SOAP—SE-LING HOSIERY 


{ TOILET SOAP 


retta Young is being featured by Lux in an advertising 

iign that is blanketing the country. If you will get in 
with the nearest representative of Lever Bros., manu- 

‘ers of Lux Toilet Soap, they will contact their distribu- 

nd arrange for newspaper advertising and window dis- 
In return you supply the dealer with stills, display 
and passes for contests. Store can advertise that they 

sive a pass to each purchaser of a dozen bars of Lux 

: Soap. They can also fill their window with bars of the 

and offer passes to the most accurate guess as. to how 
there are. Scenes from the picture can be worked into 

unt. 

a can count on Lever Bros. for the utmost cooperation. 

Here is a list of their representatives: 

ta, Ga.— Kansas City, Mo.— 

: Bona Allen Bldg., 210 West 8th Street, 

\tt. Mr. H. A. Cham- Att. Mr. W. R. Kroh 


a? New York City— 
a ae eo 370 Seventh Avenue 
j 3 Att. Mr. H. A. Lydlam 


Att. Mr. J. W. Silley 
igo, Ill.— Philadelphia, Pa.— 
2206 Chestnut Street, 


? North Bank Drive, 
Att. Mr. E. W. Sargent Att. Mr. F. B. Pigeon 
Pittsburgh, Pa.— 


er, Colo.— 
fee th Street, 708 Peoples Bank Bldg., 
Att. Mr. J. V. Moriarty 


itt. Mr. C. P. Fowler 
it, Mich.— 
» Book Bldg., San Francisco, Cal.— 
(tt. Mr. H. A. Match- 215 Market Street, 

man Att. Mr. Woodwill 
ING HOSIERY TIE-UP 

thousand distributors of Se-Ling Hosiery have been 

to cooperate in every possible way with theatre tie- 
.». your dealer and work up an elaborate window dis- 
vith a cutout of Loretta Young for the center surrounded 
plenty of stills. The dealer has special Loretta Young 
iories made just for your tie-up. Se-Ling Hosiery can 
xd as prizes for your contests. Have heralds distributed 


e dealer—you’ll find him behind you in any idea of 
1 benefit. 


F¢ * further information on this tie-up write: 


EER 


WALTER T. FRED HOSIERY MILLS 


Nashville, Tennessee 


| 


| 


COLOR SHOULD FEATURE 


LOBBY DISPLAY 


“Week-End Marriage” affords an excellent opportunity for 


as art, distinctive lobby display. Use plenty of natural color 
blo ups of the leading players. Pick out the exciting love 
sce stills, blow them up and have catchlines lettered on 
the.... In addition, blow up a few of the ads for your 40x60 


fr 


bright colors, bold letters and large illustrations. A particu- 


la 


ames, Place them in’ both outer and inner lobbies. Use 


y good color combination is bright red and silver, which 


with black outlines and lettering will give you a striking 
lobby scheme. 


n addition to the above suggestions, you can get good 


ey ‘by spotting give-aways in the lobby. Be sure also to 
us 


the regular lobby cards and banners. Judicious use of 


color and display for your “Week-End Marriage” lobby will 
definitely arouse interest in your show. 


i 


JANTZEN BATHING SUITS. 


The cooperative arrangement between Warner Bros. and 
the Jantzen Knitting Mills is one of the most comprehensive 
theatre-dealer plans ever offered exhibitors. Jantzen dealers 
throughout the country have received a complete campaign 


book outlining every exploitation possibility. 


the tie-up gives you: 


Newspaper: Free mats for cooperative advertising illus- 
trated below. Order by number. 

Billboard: Free 24 sheets with theatre and dealer imprint. 
Arrange with dealer for dispensation of stand costs. 
Cut-outs: Free full-colored standees for lobby display .and 

center of window tie-ups. Available at exchange. 


Window Display: Dealer has ‘special cooperative window 
trims. Use cut-outs and mounted stills from ‘‘Week-End 


Marriage.” 


Street Ballyhoo: 


operate. 


Contest: Stage bathing beauty contest with winner chosen 
by audience applause, ballots, newspaper coupons (with 
photos in paper) or committee. 

If you will notify Jantzen of your playdate, they'll get in 
touch with your dealer immediately. See the dealer now and 
get together on a smashing cooperative campaign. All acces- 
sories with the exception of the standee are available direct 


from Jantzen. Write to: 


R. M. McCreight 
JANTZEN KNITTING MILLS 
Portland, Oregon 


THE HIT 
" 
of TO TASOy, 


NAME OF 
Pl Gk 


FEATURING 


LORETTA YOUNG 


WARNER BROS.-FIRST NATIONAL STAR 
& 


A great show! Packed 
with the finest enter- 
tainment of the year 
— starring delightful 
Loretta Young. You'll 
like her. You'll like 
the Jantzen Should- 
aire she always wears ,: 
too. You will find its 
mate and all the 
new Jantzens a 


(NAME OF 
STORE) 


NAME OF THEATRE 


No. J-201 


Use open automobile or float with attrac- 
tive bathing girls and theatre banners. Dealer will co- 


Here’s what 


“WHO 
WOULDN'T 


CHOOSE 
THE 


SHOULDAIRE’ 
SAYS LORETTA YOUNG 


If you want a smart sun-suit—and an ideal 
swimming suit—all in one — ask for the 
Shouldaire. Loretta Young, the sensational 
Warner Bros.-First National star of (name 
of picture) now playing at (name of theatre) ° 
is an ardent Jantzen devotee. She has found, 
as you will find, that a Jantzen is always cor- 
rect—always fits perfectly and permanently, 


NAME OF STORE 


No. J-202 
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SMART ACCESSO IES THAT SELL 


WIND CARD 


SRE 7 H| 4ERALD Entire background in white with valise tan. Title lettered in purple with white 


ONE-SHEET DA Sheets outline; cast purple. Lettering in upper left hand corner and trade mark red. 
ON THIS PICTURE! i 


Figure of Loretta Young has blonde hair and George Brent has black hair, blue 
suit and cerise tie. 
Order Blank 


| | ACCESSORIES 
i | * WEEK-END MARRIAGE” 


| 


] 


National 


Picture ‘POSTERS « AMOUNT 

Uae OE Be Tssheets| i@>)1Se cacke C2 0:50) oo eee Lena c shoe 
@ ABe \each: (SP) 6) 160} io ee eieseactaee Ee i 

Wiss Se zine @ 11ec each Owe OO ee aI AE ee ree ey Soe 


ASSREAR WSIS cath 3-sheets “ 


INSERT CARD 


Peg NEE se Gesheets @ %W5c each, (1 to LO) nnn ec c nace et ence eceeneeneenenennmtnenntnendimamnnannen 
Es MNS LN ) @'TO0e ene CLE 00.20) ee aa ed si eadedelb eae steep end Cites ts hd 
@ 65c.each (Over 20)............------------ PUN Wats Se BRED eS NE SED 


DIPANTRORMOEAN 7) te Pee Tra Gl Wan Pah {1 ) AIT oN MENS OIE OTL NUE SS A DON Cae MEU Le MU CB ICED 8) 
AANUMB RUMEN @ 6c each (51 to 100)-..... 
PAREN ES @ SY¥ec each (Over 100) B \ 
Norman Foster : 
: INSERT CARDS f 
PU ARIS He ZN 1) Be emolns CE. to BS eee a See OU ce a 
PS Sal ste AM @ 22c each (26 to 50)..... cab 2 
‘ i P . Cea Ay BSCS Sy aD sea STE ASA Dna eeh iit) Goya @ > 20¢ each (51 to 100)... 
Excellent for marquee and lobby hanging. Size 20 by 30 ‘se Soe Fe rare cy Mies cao dBree ARON LL 
and printed or strong, durable canvas. Comes with eyelets. Bril- HERALDS 
liant colors. eM acai (ae waar anna urne suuer Vex M'@ 38.00 pee M CIM to BM). ae 
: PME TaN oy AR AC UR AUY th Ucn hy MUO la ches aS C uN RE PRL MULE SS CUDA GMB HST AAG Oh C2\QDg NaS Pn aes ce ah M @ 2.75 per M (Over 5M)...-......... BUCS SSRN LepAls LUT ee oe ERE il Ul PLE NN 
; | PRICE 50c EACH Sere 
Do Not \Urder Banners or Drapes from Exchange! = =9§ fn Ser TTS 4a @ Be gor sete uc a ee { 
1 \) l f ' (8 in set — colored) ‘ 
1 Available On y rom ndetctiyessioy POUT (OS, OC Mer: sete Lo ee a en A ee a es 
(2 in set — colored) Xf 
METRO FLAG-BANNER CO. ae 
2 East 23ri Street New York. N. Wo fo 0 wre Merchandising plams__._-.-—-———---u----e--—-----20n-nenenenenenngnenenennnneneennnnnenteneenmenn (Gratis) 
‘ | wevnsenarennns 1 Ty CoRR ot | <X- MONORG  MOLCRenT Geer ote CISA eA ne eh APNE EEOC SNL TR MO RO) Be sIniea as, Ae (Gratis) 
4 pend Cash with Order or C. O. D. irae wu vee Ff 
SIX-SHEET THREE-SHEET a ee MAIL IMMEDIATELY TO YOUR LOCAL FIRST NATIONAL EXCHANGE 
f Siebel Company, “The Printers,” 32-34 West 20th Street, New York. Printed in U.S.A. 
| 
L / 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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